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A STUDY ON ENTREPERNEURIAL ATTITUDE AMONG
COMMERCE STUDENTS OF ARTS AND SCIENCE COLLEGES
IN TIRUNELVELI DISTRICT

Dr. T.Stanley Davis Mani*
Mrs.P.Parvathy**
Abslract

Entreprencurship has become an everyday buzzword. Policymakers, Economists,
academics and cven students are talking about il. Seminars, Conferences and Workshops
are being organised every year access the world whicl emphasised on the importance of
entreprencurship to country, society as well as individual development. Today
entrepreneurship is regarded as area of the best economic growth and sustain the
country’s competitiveness is facing the increasing trends of globalisation.
Entrepreneurship is largely due to the positive effects it has an many countries as a
catalyst that creates wealth and generation of job opportunities. Courses in
entrepreneurship are also becoming a popular at college and university levels an
exponential interest in entrepreneurship studies has increased among students over
the last decade. In today’s competitive job environment total job opportunities are
inevitably limited and there are must compete to secutre a job as supply of jobs is limited.
As a result, many graduafes are unable to get a job after graduation so we have to
become self-sustainable. This self sustainability can be possible through
entreprencurship. This present study is an attempt to evaluate the entrepreneurial
attitude among commerce students of arts and science collages in Tirunelveli District.
The study was conducted among 220 students who are pursuing their UG commerce
degree in various arts & science colleges in Tirunelveli district. The study will help
university programmie instructor in designing and enhancing entrepreneurship course
structure, subjects offering as to pronctive and practical oriented with the aim of
sustaining student’s interest in entrepreneurship.

Keywords: Entrepreneurship, Entreprencurial attitude, career

INTRODUCTION

Since the last decade of twentieth century India has strived for
an experienced and unprecedented economic turn-around. The country
has witnessed a structural shift in GDP Growth, propelled largely by
new investments and the growth of the value enhancing services sector.
Now, the Indian Economy is the fourth largest economy in the world

and is going to be a dominant force in the new world order in the coming
years.

With the rest of the world looking up at India and China mainly
because of low-cost manufacturing in services, countless business

opportunities have opened up in this respect in both the countries.

*Assislant Professor of Commerce, St.John’s College, Palayamkottai

**Reg.No 18121271012034 , Research Scholar,(Part-time) St.John’s college, Palayamkottai Affilinted
to Manonmanivan Sundaranar University, Tirunelveli.
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en alighted as an
rating a productive

In recent years, reeearchers and policy makers have concentrated
more on entxepreneurshlp as a scientific field and its direct relationship
with economic .growth and development. Once the young people
understand the importance of entrepreneurship and ready to venture
into business, the unemployment rate can be reduced and the economy
will experience an increase in growth. Itis therefore evident that young
individuals who are entrepreneurs or starting a new venture for the
first time after graduation constitute an exceptionally vital class for the
development of entrepreneurial activities on the national economy level.
Thus a positive students ‘Penchant towards entrepreneurial activities is
therefore paramount in anticipating the entrepreneurship feasibility of
a country and an interest push for colleges and universities in building
a self-employed mentality of the students. With entrepreneurship
assuming greater significance in the current economic scenario, this study
aims at studying the entrepreneurial attitude and perspective towards
entrepreneurship among college students in Tirunelveli District.

STATEMENT OF THE PROBLEM
Many college graduates are unable to find jobs appropriate with

the degree they finished. Unemployment is the major problem faced by
our nation. Entrepreneurship is a main solution to this problem. Students

of today’s generation are the future entrepreneurs of the country.
Entrepreneurship is often thought as a subject for .studecrirts in h\fn%ust
disciplines especially students in commerce Or business discip : e, bu
we weren’t able to see the students 1 Our campus pcrle errm{g
entrepreneurial careers, but at the same time they are mcthnseectt;)rwaqurl Z
job security and regular emp n private .

Joyment even 1 :

‘epr ip are likely to
awareness, interest and attitude (owards entrepreneurship are likely
shape their inclination to start a

business in the present or future. 810
i students’ attitude towards

through this study we try to find out the stt

€ntrepreneurship.

OBECTIVES OF THE STUDY

The following are the objecti
ther entreprenc

ves of the study-
urship is a career optionamong

L To analyse whe

college students. e Ww oo
ok 681
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S
.

To know their opinion regarding, entrepreneurial education il
' o i (

development programmes which are offered to them

4. To ofter suggestions to improve their

entreprencurship,

REVIEW OF LITERATURE

allitude towardsg

There are several studies conducted (or the purpose of measuring,
the attitudes towards entrepreneurship following studies examined the
underlying phenomena of Attitude towards unlrvprvnvurship among,
students review of previous studies provides a foundation to identify
the research gap for the present study:.

Bijay Prasad kushwaha (2015) indicated in his study that attitucles
towards entrepreneur, entrepreneurial activity and its social functions
are determinant factors for management students to decide an
entrepreneurial career.

Magdalena Raczynska, Adam Krystian Wisniewski,(2016)
conducted a study “Entrepreneurial attitudes among students. Research
results” carried out among students of management and economics of
the University of Warmia and Mazury in Olsztyn to analyse allowed
the evaluation of the students’ knowledge of entrepreneurship and their
subjective assessment of its usefulness in starting their own company.
The research shows that only one third (34.6%) of the respondents
thought of themselves as entrepreneurial and the primary reason behind
so many respondents thinking about opening their own firm was because
they believed their own business could give them bigger earnings than
working a regular full-time job .
AREA & SCOPE OF THE STUDY

The area selected for this study is Tirunelveli District. The study
facilitate to evaluate the outlook and opinion regarding
entrepreneurship concept, intention and attitude among college

students who are pursuing their UG Commerce Degree in various
Arts & Science colleges in Tirunelveli District .

RESEARCH METHODOLOGY
RESEARCH TYPE

The present study is de
DATA COLLECTION

R _ _ _

Pt afslé s;ltuL:) 1mc‘l.udcs both Primary and secondary data. Primary
alay otlected using a structured questionnaire Secondary data was

collected from books, Journals, thesis and websites
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Students from various arts ang science colle v6g |
8 y N b 1 3¢ ’ - 'S il 1 PO y .
District W ho are pursuing their under-graduation i;ls,c m Tirunelvel
taken as samples for the study. ommerce were
(¢
SAMPLE SIZE
The study was conducted with the g

ample size of 220 stude
SAMPLING METHOD udents,

Simple Random Sampling Technique w
data from the students.

TOOLS FOR ANALYSIS

as to collect the required

Various Statistical tools like Simple Percentage, Garrett Ranking
Method, and Weighted Ranking Method were used for data analysis.
Likert's five point scale was used to find the attitude level of the
respondents. Chi Square test was used for hypothesis testing.

HYPOTHESIS OF THE STUDY

The researcher used to the following hypotheses in the study.

Ho - There is no significant relationship between gender and
attitude level of the respondents towards entrepreneurship.

Ho - There is no significant relationship between participation in
entrepreneurial programmes and attitude level of the
respondents.

CONCEPT OF ENTREPRENEURSHIP

Entrepreneurship is the purposeful activity .of. an indivi.dua.l ora
group of associated individuals, undertaken to initiate, .mamtam ocrl
aggrandise profit by production or distribution of economic gl(;oi;m;n
Services”. According to Schumpeter, ”Entrep.reneurslclilp 1st zlaﬂ s
Purposeful and systematic innovation. It m.clude no1 0 }’1 s
Independent businessman but also company directors and manag
Who actually carry out innovative functions”.

ROLE OF ENTREPRENEURSHIP IN ECONOMICDE
al formation by mo

VELOPMENT

i bilizing the
¢ Entrepreneurship promotes capit

id i I
le savings of public. at. Thus it helps

smployme i
ale emp-o} the root ot

¢ It i i iate large-sc e
provides immedi & 1 in the county , e

reduce the unemployment proble
all socio - economic problems

1dcvcl()pmcnt. ] e

¢+ 1t promotes balanced regiona T 683
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uIthelps reduce the concentration of cconomic power

u It stimulates the equitable redistribution of wealth, income and
even political power in the interest of the country.

u It encourage effective resource mobilisation of capital and skill
which might otherwise remain unutilized and idle,

u Italso induces backward and forward linkages which stimulate
the process of economic development in the country.

u Last but no means the least it also promotes country’s export-
trade, i.c an important ingredient of economic development.

Thus it is clear that entrepreneurship serves as the catalysts of

economic development. An economy is the effect for which
entreprencurship is the cause.

ANALYSIS AND INTERPRETATIONS

Table.1 Classification based on gender of the respondents

S.No Gender No. of Respondents | Percentage
1 Male 112 50.91
2 Female 108 49.09

Total 220 100

Source: Primary Data

The table shows 50.91% of the respondents are male and the rest49.09%
are female.

Classification based on Year of Study

S.No Year No. of Respondents Percentage

1 I Year 32 14.55

2 IT year 42 19.09

3 I year | 146 66.36
Total 220 100

Source: Primary data.

From the table, it is clear that most of the respondents 66.36%

are final year students,19.09 % of the respondents are second year

students and the rest 14.55% are first year students.

Copyright ©® 2020Authors
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S.No[Occupation No. of N
—_Respondents | Percentage
1 Government 76 a e
D 34,55
DI NS
2 Privale 04 29.09
R | y
3 Business 80 20.56
I'otal 220 100

Source: Primary data.

36.66% of the respondents belong to business family. Parents of 34.55%
of the respondents are employed in Government Sector and the rest
(29.09%) are working in private sector.

Career Plan after graduation

S.No | Opinion No. of
Respondents | Percentage
1 Higher Education 37 16.82
2 Government Job 58 26.36
5 Job in Private Sector 30 13.63
4 Self-Employment 71 32.27
5 Joining Father’s business 14 6.36
6 Depending of fate 10 4.54
Total 220 100

Source: Primary data

The table shows 32.27 % prefer to become entrepreneurs. 26.36%
of the respondents prefer Government job as their career plan. 13.63 %
wish to work in private concerns. 16.82 % give preference to l}igh@f
education. 6,36% of the respondents prefer to join with their family
business and another 4.54% have no idea about their career.

Intention to have own business at some stage

S.No Opinion No. of Respondents Percentage
1 Yes 155 7045
P G 29.55
100
— | Total 220

S P

Ource: Prlmary data N R
: e =
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( )70.45“0 of the respondents have interest to start business

i ituati i s nls have interest
if such situation arises, 29.55% of the respondents do not he

to start business at any siluation.
ntial factors which increase the desire for

Ranking of influe

entrepreneurship
S No | Factors Garrett score Rank
1 Parents& family 51.96 v
2 Entrepreneurs they know | 56.87 II
3 Career Advisors 55.74 II1
4 Education system 57.13 I
5 Others 48.05 \%

Source: Primary data

The response to the question whom or what influences students
to start their own business, Majority of the respondents replied that they
are influenced by education system they have taken. The respondents
ranked this factor in first place with (mean score of 57.13). Secondly, the
respondents indicated that they are influenced by entrepreneurs they
know (mean score 56.87). At the third place they ranked Career advisors
with mean score of 55.74and fourth place, they ranked Parents and family
members with (mean score 51.96) . Other factors influence the
respondents to some extent. This factor is ranked in fifth (mean score
48.05).

Opinion regarding type of business which they intend to start

S.No [ Type of business No: of respondents | Percentage
1 Manufacturing 30 13.64
2 Trading 68 30.91
3 Service 122 55.45
Total 220 100

Source: Primary data.

According to the respondent’s opinion, 55.45%wish to start business in
service sector. 30.91% wish to start business in trading sector. 13.64%
wish to start in manufacturing units.

Copyright © 2020Authors 686




Sanﬂ)mlhljournul
(ugcCaredournal)
I';ﬂ«"‘l'l'ic"ﬂ to become an (_.'Hll‘(f]»)l“(' S 1IAG 604

i A
VA2, oy, Ianusry - Marek (14

b B T

nmtr

Eu Barriers s Garrell s . .
_;l_,_, My current Iit e Foy ;,;,/; — "le/
Wz_ Fear of loss A (,/,"}){,’ o - ” ’ o
3 Fear of compeltition ;’l" i o
4 Lack of interest 5?;-*;%%"”%“ o R O
5 Insecured income 56,27 11
6 Lack of professional skill | 56.80 I\
7 Irregular working hours | 54,27 VI
8 Not suit for my character | 54.13 YII

While analysing the current life situation (mean score 65.73). Fear of
Joss (mean score 63.93) and In secured income (mean score 58,27) are
the major problems faced by the respondents as they occupy first,second
and third place respectively. Lack of professional skill and lack of interest
secure fourth and fifth place. Few respondents believed that there is no
chance for regular working hours. Very few respondents are in view
that entrepreneurship is not suitable for them and they are afraid of
competition.

Participation in Entrepreneurial Development (or) Training

programmes
S.No Opinion No. of Respondents Percentage
1 Yes 173 7?.64
T T I
Total 220

Source: Primary data.

Interpretation:

78.64% of the responde
in Entrepreneurial Developm¢ mes
not participate in such programus

\ve the opportunities to participate

nts he [ the rest 21.36% do

’ S i
nt Programmes an
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Preferable mode to organise Entrepreneurial development
programmes

S.No [Ode No. of Respondents Percentage |
1 Management Games 14 6.36
2 Seminars 50 22.72
3 Workshop 82 37.27
4 Exhibition 13 5.91
5 Industrial visit 35 15.09
6 Curriculum 26 11.82
Total 220 100

Source: Primary data.

37.27% of the respondents prefer workshop to have
entrepreneurial education. 22.72% of the respondents prefer
seminars,15.09% prefer industrial visits .11.82% wish to have
entrepreneurial education in their curriculum. Only few respondents
prefer management games and exhibitions.

Entrepreneurial Education helps to enhance their intentions towards
entrepreneurship

S No Opinion No. of Respondents| Percentage

1 Agree 178 80.90

2 Disagree . 42 19.09
Total 220 100

Source: Primary data.

Majority of the respondents 80.90% strongly believed that
entrepreneurial education help them to enhance thejr mtentions towards

entrepreneurship. 19.09% agreed that entrepreneurial education does
not influence them to start business.

Attitude level of the respondents towards Entre

preneurship
S.No | Opinion No. of Respondents Percentage
1 High 79 35.90
2 Medium 103 46.82
3 Low 38 17.28
Total 260 100
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Source: Primary data.

The above table depicts  46.82%

medium level opinion towards e
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business and the rest 17,28 %
towards entrepreneurship.
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of the respondents
ntreprencurship. 35.90%

nion and intent to start their own
of the respondents have low level opinion

Gender and Attitude level

have
of the

ationship between gender and attitude
ards entrepreneurship

SNo | Gender | Attitude levelHigh | Medium [Low Total
1 Male 35 69 8 112
2 Female 44 34 30 108

Total 79 103 38 220

Source : Primary Data

Calculated Chi square value is 25.59,Table value at d.f 2 at5%
level is 5.99. Hence the hypothesis should be rejected. It is concluded
that there is * significant relationship between gender and attitude level

of the respondents towards entrepreneurship

Ho - There is no significant relationship between participation
in entrepreneurial programmes and attitude level of the respondents.

Participation in Entrepreneurial Programmes and Attitude level

S No|Participation Attitude level High Medium | Low [Total
11 Yes 69 82 22| 173
>TNo 10 21 16| 47

Total 79 103 38 220

Source : Primary Data

Calculated Chi square value is 37.933,Tab1.e value at d.f 2 at5_% 1.8\'/e1 is
5.99. Hence the hypothesis should be rejected. 'l."here? is significant
relationship between participalion in entrepreneurial programmes and

attitude level of the respondents.

RECOMMENDATIONS OF THE S TUDY

The positive relationship of ef‘l"el’re{‘efll'ﬁlll}7 education ‘is
insightful for policy makers o .eslabllsh 'the'to\?ltmtl' 'en‘tl-g}?rel'w}u._ml
courses in all secondary and tertiary 1C'd'rl‘1.;f1(gt'lnb’ i 1)1 Imn;s, Pf”“thng 3
better entrepreneurial envimnmcntmul facilita 171111 _ni “V( nhizecreation

S
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In order to facilitate new venture creation for younger generation,
government shall provide funds and supporting infrastructures, ag vwel]
as removing the impediments in the entrepreneurial career path,

University should involve in our early stage to provide
entrepreneurship education on to increase awareness of students about
entrepreneurship, shaping their behaviour and enhancing their
perceived behavioural control and personality traits. The findings are
insightful for university program instructor in designing and enhancing
the entrepreneurship course structure, subjects offering as to proactive
and practical oriented with the aim of sustaining student's interest in
entrepreneurship.

Universities shall organize more entrepreneurial related activities and
workshops that can enhance students perceived behaviour control,
projects like business proposal, managing small business in campus,
providing opportunities for students to involve in managing their own
business and get prior business experience.

University and colleges provides access to a large body of talented
and skilled individuals gathered in one location and, so building a team
within the university ecosystem may be much easier than anywhere

else, Indeed, the diversity of talents available is very important for start-
ups.

Entrepreneurial interest among students would be improved if
their colleges brought them into contact with the networks needed to
start new business and help them to create new venture creations.

Higher Education System can also faster the entrepreneurial intentions
of students by raising entrepreneurial awareness and interest” — that is
course curriculum in particular should encourage students to read books
and articles about entrepreneurship and innovation regularly and

equally to participate regularly in confidences, lectures on
entrepreneurship.

Entrepreneurship Guidance cell in colleges should arrange

workshops, seminars programmes on professional competence and
leadership skill.

CONCLUSION

The study in focused on attitude towards entrepreneurship
among college students, while undertaking the present study it became
evident that young educated youth have medium level of attitude
towards entrepreneurship. There fare there is a need to gain more
knowledge about the students and their views on entrepreneurship. It

Copyright © 2020Authors 690



SambodhiJournq

would also be of interest 1o

ISSN: 2249.
do Vol-42, No..1 2249-6661

institutiong N 3 : A compyarario——zNo-1, January - Maren 2020
m.shluhonts aCC.st the diffoy intiae s Tn'pm.dllvc stu(m“iﬁxﬁ l(ovz—;
difference in atlitude of the stude Versily i order tg ge sher Je

students have diffm-em- ' nls l()wn;~(13(*_1111~(3

factare - ' owardsg en
many factors Influence their peree )‘[—' e ¢mployment because of
Entrepreneurship o 1 Phon o g

ducation ; . art their own busine
: Nis the firgy siness,
step for embeddmg an innova; and ar guably the mogt im portant

of entrepreneurs The stud and breparing the new wave
) Suggest
updates through eny Y Suggested that fhe stud

¢ if there is an
Preneurship, Different

. ents need to be gives
Cprencuria] work o

: & sho i i

fields to establish the new venture in futy oo st

- Entrepreneurship edycat:

has been acknowledged b re preneurship education
. Y Many organizati

as a promising way t, yorg tion and event the government

: O improve the work insertion of youn I
atthe same time, contribyte to social and fare i

References
1. Akponi, E.M, “Entrepreneurship Education for all students in Higher Education
Institutions in Nigeria a mean to sustainable development”, Journal of sustainable

development in Africa, Vol 11, no.1, 2009.

2. Bijay Prasad Kushwaha, “The Attitude of Mmmgel.nent towards Entrepreneur &
Entrepreneurship’, International Journal of Research in Management & Technology,
Vol.5, No.4, August 2015. o e

‘R., The Introduction of Entrepreneurs up Education tosc 100
g lC lelgg'g fzn;)ioft]zltai:;nl;l Institute. International Journal of Scientific Research in
eaves 1
1 4 (1), 2011. ,
Ed”;(‘”w"' ]V].;l i(bi)rami A., “Entrepreneurial Attitude of college students’, IJEMR,
4.  Dr. Kumar.].P., Ly

Vol.2., No.4, April 2012.

5. Zaman, M.” Entreprenezm_al ch”
for entrepreneurship education a

Management, 7(39), 4053,2013.

aracteristics among university students: Implications
d training in Pakistan”. African Journal of Business

Copyright © 2020Authors



