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After Completion of the courses the student will be able to: M TP
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. Understand the fundamental concepts of Entrepreneurship. s
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Acquire various managerial skills, functions and leadership styles.
Learn the process of Communication in an organization.
Identify own characters and behavior by raking up personality tesr.

Gain knowledge about setting up a company and Learn the different
ownership types.

r}:-x'rlnping Creative llainhing Ihrmlg}l ||}gu creations and statements.

Identify different types of Intellectual Properties (IPs), the right of
ownership, scope of protection and the ways to create [

Understand the basic concepts & Learn the functions and processes of HRM.
Learn about marketing process for different types of products and services.
Get conceptual knowledge about the tunctional areas of marketing,
Understand the key concepts of design thinking and business model thinking.

Acquire knowledge of the ¢ building blocks of the Business Model Canvas
for value creation.

Improve problem solving skills through real rime case studies.

Understanding importance of participarion in team work.
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